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Last Week’s Envelope Count:  146 
Amount of Contributions:  $4,651.00 
Average for 14 weeks: $3,522.62 
Amount needed per week: $3,837.04 
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ON "THANK YOU" COMMERCIALS, AND THANKS  
Copyright 2004 by John B. Reynolds (www.jrwrites.com) 

 
       A couple of oddball TV commercials come to mind when I read today's Gospel passage 
about the ten lepers.  The first one shows a woman and a man sitting together in a restaurant.  If I 
remember it correctly, the woman is asking the man about his marriage intentions.  The 
conversation makes the man uncomfortable, and his response to the duress is, "Thank you."  
Instead of calling him an idiot or at least challenging the out-of-context comment, the woman 
babbles something about how it's the nicest thing anyone has ever said to her.  The trace of a 
smile crosses the man's lips as he realizes he's off the hook.  "Well, I mean it," he coos.  More 
babbling by the woman.  Oh, brother. 
 
       The second commercial is cut from the same cloth.  Here, two women happen upon each 
other in the supermarket.  One of the women is a bit on the larger size, prompting a stranger 
there in the grocery aisle to ask her when the baby is due.  "I'm not pregnant." the bit-on-the-
larger-size woman says.  Nervous silence.  Then the stranger says, "Thank you."  I can't recall 
how this commercial ends, but it seems to me that the non-pregnant woman begins babbling just 
like the woman in the first commercial, and we all get the felling that everyone is going to live 
happily ever after. 
   
       Great, but until I started asking around during a recent lunch hour, I couldn't tell you what 
product or company these commercials were selling.  I asked a co-worker, Patricia, if she had 
seen the two spots.  She had, but she didn't know what they were selling, either.  Nor did John or 
Cliff or Herman.  Smiling, though, Herman said that he thought the commercials were about 
socks.  Socks?  Cliff was pretty sure that they were about either a wireless phone service or an 
insurance company until he went on Yahoo and discovered that they are for Citi Bank credit 
cards.  Seems Citi Bank has a new rewards program for card users, and they know that saying 
"thank you" is important. 
 
       I'm no marketing expert, but the commercials seem to have fallen short.  And even if Patricia 
and John and Cliff and Herman and I knew what the ads were selling, I doubt that we'd argue for 
the appropriateness of saying thanks in the given situations.  Still, no one can argue with the 
appropriateness of saying thanks when we have something to be thankful for.  Which in our case 
is every minute of every day.  I try to be a thankful person--to my co-workers, to my family, to my 
neighbors, to my God--but I don't always pull it off.  And when I realize that I haven't pulled it off, I 
often recall Christ's haunting words from today's Gospel:  "Ten were cleansed, were they not?  
Where are the other nine?"  In Citi Bank credit card commercials, saying thanks doesn't make 
much sense.  When thanks are truly called for, however, let's try to beat the one-in-ten odds.  
God knows a single thank you can go a long, long way. 

 


